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Peter Geoffrey Brock, AM (26
February 1945 - 8 September 2006)
otherwise known as "Peter Perfect",
"The King of the Mountain" or simply
as "Brocky"
was one of /\\ ‘
Australia's P
best-known f

and most
successful
motor racing
drivers. Brock
was most often
associated with
Holden for
almost 40 .
years, although he raced vehicles of
other manufacturers including BMW,
Ford, Volvo, Porsche and Peugeot. He won
the Bathurst 1000 endurance race nine times,
the Sandown 500 touring car race nine times,
the Australian Touring Car Championship three
times and was inducted into the V8 Supercar
Hall of Fame in 2001. Brock's business
activities included the Holden Dealer Team
(HDT) that produced Brock's racing machines
as well as a number of modified high-
performance road versions of his racing cars.

Peber Broclke

Early years

Brock was born at the Epworth Hospital,
Richmond, Victoria. Brock's parents were
Geoff Brock and Ruth Brock née Laidlay. The
family lived in the country town of Hurstbridge
(now an outer suburb of Melbourne) and Brock

F

continued to live there throughout his life. He
attended Eltham High School in Eltham
Victoria. His first car was an Austin 7 that he
bought for £5 (A$10). His driving skill improved
greatly at this point of his life because the car
didn't have brakes (or a body, which was
removed with his father's axe). He ended up
trying to stop the car by sliding and
anticipating the line.

Racing career

During his early career Brock raced some
"wild and woolly" creations including the
famous blue 6-cylinder Holden-powered
Austin A30. One of his early successes was to
become the 1970 Australian Rallycross
champion. Brock rose to public attention in
touring car racing.
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In 1969 he
raced in the Bathurst 500—as it was then
known— Australia's most prestigious
endurance road race and won it for the first
time in 1972. Brock would win the event a
total of nine times between 1972 and 1987, a
feat that has not been equalled. His
1979 win was remarkable in that he
claimed the flag by six laps, a record
that (due to changes in race regulations 8
introduced in the 1990s) may never be fg"
broken, and broke the circuit lap record
on his final lap. In 32 starts at Bathurst
he claimed pole position a record six
times. His record at this race earned him
the titles King of the Mountain and the
Bradman of Bathurst—after cricketer
Don Bradman—although Brock himself
cared little for the latter title.

Sandown

Along with his record at the Bathurst
race, Brock also claimed victory in the
Sandown 500 race nine times, including a
string of seven consecutive wins. He won a
total of 37 races during his career in the
Australian Touring Car/V8 Supercar
championship, a record only eventually
equalled by Mark Skaife in 2006 and beaten in
2007.

International racing

Unlike several other Australian drivers, Brock
did not seek a full-time racing career outside
Australia. He did attempt the 24 Hours of Le
Mans three times in privateer vehicles, firstly in
1976 in a BMW 3.0CSL, which failed; he then
returned for the 1981 race teamed with
Colin Bond and Jim Richards in the
" Porsche Cars Australia #74 Porsche 924
Carrera GTR but while the team practiced,
they were only named as a reserve, not
participating in the race itself; then in 1984
“ . in the orange Bob Jane T-Marts
“ sponsored Porsche 956 with co-driver
' Larry Perkins, running as high as 5th at
. one stage of the race,
hey retired after
Perkins crashed on
* lap 145.

Brock drove a
Vauxhall Magnum with
British driver Gerry
Marshall to a surprise
second place in the 1977
Spa 24 Hours. He also
won the 1979 Repco E
Round Australia trial
driving for HDT in a 60y|
Holden VB Commodore =
along with co-drivers Noel |
Richards and Matthew
Philip. The Repco was a
long-distance endurance
rally that drove clockwise
around Australia featuring
some dirt road sections completely different to
the circuit racing where he made his name.

Retirement activities

Brock
continued to race in privately supported teams
for some years afterwards, but returned to the
factory Holden Racing Team in 1994. Brock
retired from full-time driving in 1997.

He announced to a packed race track he was
forming

'The Peter Brock Foundatlon A

philanthropic orgamsatlon funded by
corporate sponsors and donations from the
public. Aimed at disadvantaged youth and
others experiencing difficulties in Australia.

After his nominal 'retirement' he made two
returns to Bathurst (2002 and 2004) and
competed in the Nations Cup for highly
modified and exotic cars in 2004. In 2002, he
returned to top-level touring car racing as a
team patron with Rod Nash Racing in V8
Supercar Commodore in that year's Bathurst
1000 and the team was renamed 'Team Brock'
as a branding exercise. The 'Team Brock'
branding exercise was revived for 2003 this
time with Paul Weel Racing but this time
Brock's role was as a mentor rather than a
driver. Frustrated with the lack of control he
held over a team bearing his name, Brock and
the team parted company at the end of the
season.

He occasionally competed in various
enthusiast-level motorsport events such as
the Targa Tasmania. The team's vehicles are
actually constructed by Holden Special
Vehicles. His smooth
on-camera persona and
familiarity to older
Australians continued to
sell products, including
Mobil Oils and
Bndgestone tyres, as
the controversy of the
Energy Polarizer had
@l been largely forgotten.

" He achieved a tenth
Bathurst win, in a
manner of sorts, later in
2003, at the Bathurst 24
Hour, when he won,
g Wwith Greg Murphy,
Jason Bright and Todd
Kelly in a Garry Rogers
| Motorsport prepared

HRT 427C, a highly
modified version of the Holden Monaro
production
car.
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The Indianapolis Motor
Speedway, located in Speedway,
Indiana (an enclave suburb of
Indianapolis) in the United States,
is the home of the

Indianapolis 500-

Mile Race and the :
Brickyard 400. s

It has existed
since 1909, and is
the original
Speedway, the
first racing facility
so named. With a
permanent
seating capacity
for more than 257,000 people
and infield seating that raises
capacity to approximately
400,000, it is the largest and
highest-capacity sporting

Imdiamagous

facility in the world.

Considered relatively flat by American
standards, the track is a two-and-a-half-mile,
nearly RS
rectangular oval
with dimensions
that
remained
essentially 555
unchanged since ?»-
its inception:
four 1/4-mile
turns, two 5/8-
mile long g
straightaways g=
between the *

fourth and first

and second and third turns, and two 1/8-mile
short straightaways, termed "short chutes,"
between the first and second, and third and
fourth turns.

3

A modern infield road course was constructed
between 1998 and 2000, incorporating the
western and southern portions of the oval
(including the southwest turn) to create a

4.192 km track. In 2008, the road course was
modified to replace the southwest turn with an
additional infield section, for motorcycle use,
resulting in a 4.218 km course. Altogether, the
current grounds have expanded from an
original 320 acres on
which the Speedway
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was first
built to cover an area of over 559 acres.
Placed on the National Register of Historic
Places in 1975 and designated a National
Historic Landmark in 1987, it currently remains
the only such landmark to be affiliated with

automotive racing history.

In addition to the Indianapolis 500, the
speedway also hosts NASCAR's Brickyard
400. From 2000 to 2007 the speedway also
hosted the United States Grand Prix for
Formula One. The inaugural USGP race drew
an estimated 225,000 spectators, setting a
Formula One attendance record. In 2008, the
Speedway added the
WwWlIndianapolis
&% motorcycle Grand Prix,
a Grand Prix
motorcycle racing
event.

Since August 19, 1909,
248 automobile races
have taken place, with
137 separate drivers
winning. After winning
his fifth United States
Grand Prix at
Indianapolis in 2006,
Formula One driver Michael Schumacher
holds the record for most victories between
the three major events (Indianapolis 500,
Brickyard 400 and the F1 USGP), with all
taking place on the Forumula One version of
the road course. A.J. Foyt, Al Unser and Rick
Mears each won the Indianapolis 500 four
times on the traditional oval, and Jeff Gordon
has also won four times on the oval in the
 Brickyard 400. No driver to date has
won any combination of the three

competed in all three, winning the Indy
i 500, finishing fourth in the US Grand

- Prix, and placing second in the
=~ Brickyard 400. Johnny Aitken holds the
record for total wins at the track, with
15 victories (all on the oval), during the
1909, 1910 and 1916 seasons.

On the grounds of the Speedway is the

Indianapolis Motor Speedway Hall of
Fame Museum, which opened in 1956, and
the Brickyard Crossing Golf Resort, which
originally opened as the Speedway Golf
Course in 1929. The Speedway was also the
venue of the opening ceremonies for the 1987
Pan American Games.

Early history

Indianapolis
businessman Carl G. Fisher first envisioned
building the speedway in 1905 after assisting
friends racing in France and seeing that
Europe held the upper hand in automobile
design and craftsmanship. Fisher began
thinking of a better means of testing cars
before delivering them to consumers. At the
time, racing was just getting started on horse
tracks and public roads. Fisher noticed how
dangerous and ill-suited the make-shift
courses were for racing or testing. He also
argued that spectators didn't get their
money's worth, as they were only able to get a
brief glimpse of cars speeding down a linear
road.

Construction of the track started in March
1909. Fisher had to quickly downsize his
planned three-mile oval with a two mile road
course to a 2.5 miles oval to leave room for
the grandstands. Reshaping of the land for the
speedway took 500 laborers, 300 mules and a
fleet of steam-powered machinery. The track
surface consisted of graded and packed soil
covered by two inches of gravel, two inches of
limestone covered with taroid (a solution of tar
and oil), one to two inches of crushed stone
chips that were also drenched with taroid, and
a final topping of crushed stone. Workers also
constructed dozens of buildings, several
bridges, grandstands with 12,000 seats, and
an eight-foot perimeter fence with a white-

with-green-trim paint scheme used throughout
the property.

The first motorsports event at the track
consisted of 7 motorcycle races, sanctioned
by the Federation of American Motorcyclists
(FAM) on August 14, 1909. This was originally
planned as a two-day, 15-race program, but
ended before the first day was completed, due
to concerns over suitability of the track
surface for motorcycle use.

On August 19, 1909, fifteen carmakers' teams
arrived at the track for practice. The track
surface again became a concern with drivers
being covered in dirt, oil, and tar and with ruts
and chuckholes beginning to form in the turns.
Speedway workers oiled and rolled the track
prior to the gates opening to the public.
Fifteen to twenty thousand spectators showed
up, paying at the most $1 for a ticket. Halfway
through the first 250 miles event, race leader
Louis Chevrolet was temporarily blinded when
a stone mashed his goggles. Wilfred Bourque,
driving in a Knox, suffered a suspected rear-
axle failure resulting in his car flipping end
over end on the front stretch before crashing
into a fence post. Both he and his mechanic,
Harry Halcomb, died at the scene.
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Selling Your Program

Many marketing partner
relationships begin with someone
in the company liking the sport

g and wanting to be involved. From

there, though, it must make business

ers
art 3

sense, if you want the program to last
any length of time.

So, in selling a motorsport marketing

program, the best thing you can ever

do is find someone to champion your

cause. The surprising thing is that this

hampion does not need to be the
G-Secision-maker. In fact, this person
does not even need to be very
influential in the company. Sometimes,
the champion is simply someone who
can help you learn your way through
the corporate politics, and who can
identify for you the real decision-maker.
This is not always as obvious as it
seems. Often, the president or CEO of a
company has an advisor behind the
scenes who has so much influence on
what the company does that you would

arikeelkiin

be better off spending your time getting to
know and presenting your case to them. And
somewhat surprisingly, the unlikeliest of
employees often know this and can guide you
to who the ultimate decision-maker is.

The most important thing about selling is
having an understanding of the perspective of
the prospect (WIIFM-"what's in it for me?").
When you understand it from the company's
perspective, it helps you determine what's of
value to it, and that's when companies buy.

Many times, developing a dialogue with the
president's administrative assistant is the
most valuable thing you can do, especially if
the assistant has an interest in racing. People
like this know more about when, how, who,
and where to ask than you may think. They
know the pulse of the company and
communicate daily with the key decision-
makers, and that can be crucial to you selling
your program.

Most sponsorship sales processes will take a
lot longer than a couple of months. They may
take up to a year or more. The bigger the
program, the longer it

PRGE ii usually takes.

If you are
not a real life marketing professional, be
careful you don't try to come off as something
you're not. You are better off admitting that
you are a winning race driver who has
studied marketing, but who doesn't know it
all, rather than trying to bluff your way|
through it. If you take the honest approach
and ask a lot of questions, you'll be
surprised at the number of people who will
respect you more and want to help. It's
human nature, and you can use it to your
advantage.

Deciding who the right person to sell your
program to is a challenge, especially if you

you the inside scoop. As a general rule, if
your program is more of a marketing
proposal, then you will need to sell it to the

marketing department. If it's a business g

proposal that involves business-to-
business or corporate entertainment, then you
need to approach a vice president, president,
or CEO (depending on the size of the
company).

At some point you are going to have to answer
the question, "Are you going to win every

R —

race?" If you happen to be a driver who is at
the stage where you do win a lot, this is a
question you look forward to. But if you're
relatively inexperienced, or you've just taken a
step up and it may be difficult for you to win at
this level right away, what do you say? This is
a key reason why your program should work
from a business standpoint for your sponsor
before you ever get on the track. If the only
way the sponsor is going to get value from the
program is when you win, you're in big
trouble. That is something that you cannot
guarantee to deliver.

Ideally, you've designed your program in such
a way that the answer will be, "If you look at
what we're offering, whether | win or not is
immaterial. This program works before | ever
get on the track, and when | win, it will be a
bonus. But, by the way, you're not getting
involved with a loser. Look what I've done in
the past. ..." Having said that, even if you have
to show how you've won in other sports, it
shows that you know how to win. Companies
like to be involved with winners, so find
something you can win at to demonstrate this
trait.

The day
you decide you're going to find a marketing
partner is the day you begin to hear the word
"no" more than any other word. And that's not

marketing program is simply a matter of
numbers. If you prepare properly and learn
from your past successes and mistakes, then
it's only a matter of time before you have a
company or individual say "yes."

Every time someone says "no" to you, realize
you are just that much closer to getting a
"yes." A "no" means, "What can | learn?" and
"I'm one step closer." Sure, that's hard to buy
when you've just gotten another "no" and
you're two weeks away from the first race of
the season without the budget to run. But
focusing on the alternative sure isn't going to
help. In fact, it will hurt. If you walk into your
next prospect's office still thinking about being
turned down by the last one, then you're going
to sound desperate and will probably act like a
loser without even being aware of it. People
rarely buy into someone who sounds and acts
like a desperate loser.

Most successful salespeople, no matter what
they're selling, will tell you it's a numbers
game. There is some magic ratio of the
number of "no" responses you need to hear
before you get a "yes." It's just a matter of
time before you get the answer you're looking
for. That is, if you learn from each and every
negative response.

When you've just gotten a "no," ask what you
can learn from the experience, chalk that up to
being even better prepared for the next sales
pitch, and realize you are that one step closer
to getting the "yes."

The way the numbers really work is something
along these lines. You start with a list of 1,000
companies. You filter them down to 100,
based on whether they fit your brand, what
you have to offer, their location, any contacts
you have within the company, and other
factors. You then make calls to these 100
companies and get the opportunity to meet
with 10. From those 10, you end up with three
that are interested in discussing your program
in more detail. From those three you end up
with one company that agrees to put together
a program with you.

One last thing, and

: KRRY RCY 10N
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one. Ask
for the money! Too many people
get so caught up in the process
of selling that they forget to ask
for the money. You have to close
the sale to make it real.

If that sounds like too much work for
you, it may be time to find another
sport.

Fiers
Part 3

Servicing

Which do you think is more difficult,
getting a marketing partner or keeping
one? We bet you chose the first

ption. You may be right, and that's
£xactly why it's so important you don't
forget that once you have a partner,
you must service that relationship. You
must take care of your partner and
make sure you more than deliver on
your promises.

o ¥
kel
;@ The first step in doing this begins
ﬁ before you ever sign a contract with a
partner. If you have any interest in your
‘_. marketing partnership lasting a long
length of time, you need to promise 10
d things and deliver 12. If you promise
12 things and deliver 10, you will have
§ an unhappy partner and your
relationship will not last. The problem
is that most people, in the passionate attempt
to make the sale, wi Il promise too much. They
may even promise things that they could never
deliver, but they so desperately want to make
it work that they wi Il do or say almost
anything. That, you need to resist.

If you can go into the program presentation
and negotiation stages with the discipline to

promise only what you absolutely know you
can deliver, and maybe even hold back one or
two things, then you have the opportunity to
deliver more than expected. It puts you in a
powerful position. It's certainly the best place
to start when negotiating an extension on the
contract. Once you know exactly what you
need to deliver on, find at least two things that
you did not promise and deliver them. Again,
under-promising and over-delivering is the key
to a long, successful partnership.

PAGE i2 The next step in

servicing your partner

is during
the contract stage. Make sure everything-and
we mean everything-is spelled out clearly in
the contract. More partnerships have __
been ruined by a misunderstanding §
than by anything else. If the contract §
is clear about what

is expected on both sides, then
servicing the partner is relatively easy
just follow the contract. If there is
even one little thing that your partner
is expecting, but you either didn't
know about it or can't deliver it, then
you're in trouble.

Even if you know that you're!
expected to provide something that |
you can't, you can at least deal with it
up front. Most partners will be jg
sympathetic to this. They won't be 3
understanding, though, about not |
getting what they thought you had
promised and that you simply ignored
because you didn't know you had.

As we said earlier, there is never a time that
you don't need a contract.

The next stage is the longest one, although
the simplest if you did your homework to
begin with and knew that you could deliver on
your promises. It's the toughest if you can't
deliver (shame on you for promising
something you can't fulfill).

The second you have your signed contract in
hand-and probably even before then- write out
a plan for how you will deliver on your
promises, and then follow it. If you wait to
react to things as they come up, it's a lot like
not looking far enough ahead on the track. By
the time you see where you're going, you may
be tangled up in a crash.
Having a plan is critical.
Then execute it.

You may be thinking,
"How hard can it be to
service a sponsor? | just
go out and race to win."
Very few marketing
partnerships are that
simple. If it's a true
business deal, you will
most likely be committed
to a set number of
appearances or
= speeches. You may have
E to write something for the
22 company newsletter and

provide a hospitality
package with tickets and catering. You also
may have to be at show car displays and
media conferences, or facilitate business to
business contacts, or do many other services.

When delivering more than you promised, you
could, in a feature story in a major magazine,
talk all about your partners' products or
services, or you could provide them with a
contact that leads to a piece of business they
had never before even realized was there.
How you manage all of those things, and how
you deliver on more than you promised is the

oy > A\

real key to

a long-term partnership.
If there is a problem somewhere along the way

. o
with the program, be upfront with your
sponsor. If there is something that, due to
unforeseen circumstance, you cannot deliver
on, talk to your sponsor. The worst thing you
can do is hope the sponsor doesn't notice. It
won't happen. If you're upfront and honest
with the sponsor, you may be surprised at how
easy it is to deal with the problem.

The next to last stage of servicing your partner
is providing some form of documentation of all
that you've done. It could be a collection of
media clippings, testimonials from company
sales people claiming how much you helped in
their sales process, an analysis of the amount
of exposure the partner received of at-track
and television coverage, or a listing of all the
people that attended hospitality functions put
on by the team during the season. The more
comprehensive this collection is, the more
likely your partnership will continue. This is the
proof, and when it comes time for the partner
company to decide whether to continue or
not, you may not be there in person to make
your case. It may come down to your
champions and this documentation. Of
course, if you wait until the very end of the
season to begin to collect this material, you
may be too late. This is an ongoing, season-
long project.

The final stage of servicing your partner is
asking for the relationship to continue. Many
people are afraid to ask this question, mostly
because of their fear of being turned down. If
you've made it this far and delivered on what
you promised, you shouldn't be anxious about
being turned down. If you have that fear, it
probably means you haven't done a good job
of servicing your partner. And what are you
thinking, anyway? That the company will turn
you down if you ask because it's unhappy, but
it'll magically continue the contract if you keep
your mouth shut? Racing costs real money.
Your partner is not going to rubber-stamp
something if you tiptoed out of your last
meeting. Be upfront. Service the sponsor. Ask
for the money. Ask to extend the relationship.
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Pos| +/- | Name Total |Margin|
1 Toby Pope 95 36
2 | -1 | Daryl Coon 94 19
3 0 | Andrew Coon 93 23
4 0 | Tom Walstab 93 34
5 0 | Tom Ham 91 22
6 0 | Ming Xu 91 30
7 0 | Andrew Lovett 91 40
8 0 | Tony Venier 91 47
9 Dean Foster 90 26
10 | -1 | Bing Li 90 31
11 0 | Damian Andrews 89 20
12 Lucas Burt 89 36
13 Peter Bayfield 88 18
14 Dean Anderson 88 28
15 Brigette Cantarella | 88 33
16 Matt Parker 88 36
17 | -7 | Doug Hutchinson 87 32
18 | -2 | Dylan Perham 87 34
19 | 0 | Sylvia Stania 87 51
20 John Guppy 86 21
21 | -1 | Sean Sandilands 86 24
22 | 0 | Julian Watts 86 46
23 Gavin Harvey 85 43
24 | -1 | David Foster 84 51
25 | 0 | Leon Deminey 79 23
26 | 0 | Paul Stania 77 48
27 | 0 | Verlie Bryar 77 51
28 | 0 | Bou Spithoven 75 68
29 | 0 | Garry Grace 74 60
30 | 0 | Val Sammut 73 58
31 Peter Exner 71 33
32 | -1 | Anthony Sammut 69 95
33 | 0 | Geoff Boxer 68 53
34 | 0 | Sue-Sammut 68 63
35 | 0 | Sam Astuti 67 40
36 | 0 | Chris Sanderson 67 41
37 | 0 | Gary Haythorpe 67 42
37 | 0 | Nick Ford 67 42
37 | 0 | Warrick Grace 67 42
37 | 0 | Michael Luff 67 42
38 | 0 | Dillon Garvie 67 44
38 | 0 | Colin Edwards 67 44
38 | 0 | Richard Muscat 67 44
38 | 0 | Mark Newman 67 44
38 | 0 | John Wall 67 44
38 | 0 | John Pringle 67 44
38 | 0 | Stella Pringle 67 44
39 | 0 | Geoff Willison 67 47
39 | 0 | Geoff Sjogren 67 47
40 | 0 | Antonio Astuti 66 36
41 0 | Robert Ringeri 66 43
42 | 0 | Scott FitzGerald 65 39
43 | 0 | Des Burke 65 44

Prizes

o

Valentino Astuti

51

1st - $500 Dan Murphy Gift Voucher
2nd - $300 Master Kart Gift Voucher
3rd - $100 Bunnings Gift Voucher

2011 VKA JUNIOR
DEVELOPMENT CAMP

For those competitors that have not heard of our camp we welcome
you to come along and participate in the opportunity we provide to all
juniors/midgets/rookies of
our sport to learn about
karting, learn also how to
deal with additional ™%
commitments and have
FUN.

The VKA will provide the
necessary professional
karting expertise and will
have relevant guest
presenters to assist you in diet, drugs in sport and a small basic
maintenance course.

Venue is OAKLEIGH RACEWAY - Deals Road, Clayton
The cost is $70.00 per participant.

What you will need to bring:

YOUR OWN KART - 20 litres mixed fuel, chain oil, kart stand/trolley.
Race suit/ helmet etc. Wet weather apparel. Trailer to keep your kart
in overnight. (There will be security overnight)

MEALS

Breakfast , Lunch and evening meal supplied for the 2 days.
Fresh Fruit and fruit bars etc throughout the day/night.
Water bottles supplied to all participants —

water/cordial available throughout the day/night.

FOR YOUR SLEEP OVER: - MUST HAVE a Sleeping mattress or
single blow up bed , Sleeping bag, pillow, and blanket if you need
one. (make sure they have your name on them.) Toiletries, towel,
change of clothes & P.J's

We are staying: In the canteen at Oakleigh- female participants
officials rooms

Participants Conduct: - The VKA will have representative present
and the participants will be well supervised at all times. A

participants that are found to be disrupting the camp wil
home with the cost being meet by the parents.

REGISTRATION FORM: - If you would like to
complete the registration form and return
card details for $70.00 to VKA Maid
Gully, 3551 by the 16th SEPTEMB

lick here for the Full Re

Yours sincerel

Pam Arne

0


http://www.vka.asn.au/assets/News/2011/2011VKAJuniorDevelopmentCampInvitation.pdf
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ji Go Kart Club of Victoria

alk.av.con.ouu

SUPPLEMENTARY REGULATIONS - For the running of the 27"

City of Melbourne Titles 2011.

Authority

The meeting will be held under the International Sporting Code of the FIA, the General Karting Regulations of the AKA & any

Permit Number

1. Name of Event

2. Organisers

3. Date And Place

further addendums & bulletins to the regulations.

VKA180811
2011 CITY OF MELBOURNE TITLES
GO-KART CLUB OF VICTORIA INC. A12619

1 Cook St, Port Melbourne, Victoria 13*" & 14™ August 2011

4. Officials Of Meeting

Stewards
Clerk of Course
Starter

Chief Timing Officer

Lap Scorers
Grid Marshall’'s
Race Secretary

Technical Inspectors

Scrutineers
Scales Marshall
Flag Marshall’s

Sylvia Stania, Fran Kelsall, L'’Argent Wilson, Phil Lane.
Graham Monds, Paul Stania,

Peter Richards

Anita Lowerson

Margaret Ulhorn & Verlie Bryar

Denise Wall, Stella Pringle, Susan Mc Dougal
Lucas Burt

Gary Haythorpe, Dennis Hogan

Gary Haythorpe, Dennis Hogan

Janette Monds

Rosemary Grace / GKCV Lighting System

5. Classes to Compete
1, Midgets; 2, Rookies; 3, Junior National Heavy; 4, Junior National Light;

5, Junior Clubman; 6 J-Max; 7, Clubman Light; 8, Clubman Heavy;

9, Clubman Super Heavy/Clubman 040s; 10, Rotax 125 Light;

11, Rotax 125 Heavy/Rotax 040s; 12, Tag restricted 125 Pro

13, Leopard Light; 14, Leopard Heavy

6. Entry

Entry Fee (incl. GST)

Entries To:-

ALL MG Red Classes - $345.00 — (Inc’s 1 x set MG Red Tyres issued for the event)
Junior National - $352.00 - (Inc’s 1 x set Dunlop SL1 Tyres issued for the event)
All Rotax Classes- $370.00 - (Inc’s 1 x set MOJO tyres issued for the event)

All Other Classes
$110.00 per first entry, $90.00 per second entry

CMS pre entry ONLY www.karting.net.au

Having difficulties, Call Lucas Burt on 0411 651 337 between - 7 pm & 9pm

Online entry is not classified as genuine until payment received
Only genuine entries are counted for class formation



http://www.karting.net.au/

Entry Must Include Payment by eft (electronic funds transfer) or cheque/money order
Post Cheques to Race Secretary
7 Chlorinda rd, Tarneit, Vic, 3029
With class, Driver name and race number

EFT:- Go Kart Club of Victoria, Commonwealth Bank - BSB 063 181
Account N0.1012 8937, Reference:- Driver name & Class
If drivers Name is John Smith In clubman Heavy race no 99, you will put. JS CH 99 ONLY one payment

per driver

Entries for class
Formation Monday 10 p.m 8™ Auqust, 2011 for Class formation & program

Entries close Saturday 13™ August 2011
No Postal, Phone or Fax Entries will be accepted
International entrants accepted

7. Minimum Entries

MINIMUM OF TEN (10) ENTRIES TO FACE THE STARTER OR CLASS WILL BE WITHDRAWN

8. Method of Racing
Heats 1 & 2 - 10 Laps, Pre-final - 12 Laps, Final - 16 Laps.

Direction - Anticlockwise

CMS will be used for one 5 minute ‘Timed Controlled Practice/Carbie session - Rule 19.17c,
1&6

Fastest ‘Timed Controlled Practice/carbie session’ lap determines the grid position for Heats 1
& 2.

Total accumulated points from Heats 1 & 2 determine the grid position for Pre-final.

Finishing order of the Pre-final determines the grid position for the final.

Finishing order of the Final, determines the winning positions of the class.

Points System Zero Point Score System for Heats:

1%t 0 Points

2" 2 Points

3rd 3 Points and so on with one point added for each place.
Non-starters and non-finishers to be awarded a finishing position
based on the number of laps completed + 1 position, if less than 1 lap
completed, then the grid position awarded from the start of the Heat
and/or Pre final + 1 position

Weights/Fuel/Tyres As per 2011 AKA Manual and Amendments.

Number of Starters Maximum number of karts per event is 36.

Classes will be formed with the first 36 entries received or at promoter’s
discretion.

There will not be a repechage

Track Closure: Track will be closed to all entrants for practice from Monday 8th August to
Wednesday 10th August inclusive. Gates will be open at 08.00 am on Thursday 11th
August for Unofficial Practice & Pit Set up.

Entry via Todd Rd ONLY. Pit allocation will be controlled By GKCV Members.
MAX 4 x 3mt space per entry. No oversized trailers permitted

Pit allocation will be done in order of arrival
THERE WILL BE NO ROPING OFF PIT SPACES




9. Timetable

Time Table
Thursday 11" August | Friday 12" August Saturday 13" August Sunday 14" August
Gates Open 8.00 Gates Open 8.00 - | Gates Open 6.30 Gates Open 6.30
Todd Rd
Entrance Only
Unofficial 9.00 - Unofficial 9.00 - | Entry 6.45 - Carb’y (2 laps) | 7.15 -
Practice and 5.00 | Practice 5.00 | Confirmation 7.30 | Practice 8.15
Pit Set up & Tyre collect Session
Security on 6.30 Entry 3.00 - | Timed 7.30 - Drivers’ 8.15 -
site overnight Confirmation 6.00 | Controlled until Briefing (Grid) 8.25
Thurs, Fri & Tyre Practice in finished
and Sat. collection Race Order
(1 x 5 min)
Track/Grid 5.00 Drivers’ Follows Racing 8.30
Closed Briefing Practice Commences
(Grid) Session
(15 min)
Security on 6.30 Racing Follows Presentation
Site overnight Drivers’ Follows Racing
Briefing

Security on 6:30pm
site overnight

If you have not confirmed your entry by 7.30am Saturday, You will not be racing; NO EXCEPTIONS

Scrutineering

e All Karts will be Scrutineered during the meeting

e Cylinder head and exhaust sealing nuts are required.

e Correctly fitted Transponder Holder to suit AMB TranX160 transponder is
required

Pitting / Passes / Sealing Tags / Security / Canteen/Tyre Allocation

Sealing tags will be fitted before/after timed practice. Pit space will be allocated by
John Wall & Geoff Willison on arrival. Pitting from trailers or vehicles will be limited
and restricted to designated areas only.

Security will be provided Thursday, Friday and Saturday evening.

Canteen will be open Thursday (light refreshments), Friday, Saturday & Sunday with
breakfast available on Saturday & Sunday.

Bar Open every night after 4pm or on completion of racing.

10. Mechanical Breakdown Lane
A mechanical breakdown lane will not be in use.

11. Blue and Red Double Diagonal Flag
The blue and red double diagonal flag will be used during this meeting.

12. Abandonment or Postponement
The organizers reserve the right at their sole discretion to abandon, postpone or cancel any
event(s) subject to Rule 1.25.

13 Prizes
Trophies awarded to 1%, 2" and 3" placegetters

14. Insurance
Insurance has been affected for this meeting in accordance with Chapter 3.

15. Noise Levels
Maximum permissible noise levels shall be in accordance with Chapter 24.The nominated
judge of fact for the measurement of noise levels shall be GKCV Member.




16. Fuel
All classes - CONTROLLED FUEL.:

As per rule 22.03.7, the following controlled fuel requirements will be in place for this meeting.
The only fuel to be used at this meeting is Shell V power 98 and must only be purchased from the
Shell Service Station, Cook Street, Port Melbourne “Controlled fuel” MUST be used from
Saturday 13" August till 14™ August 2011 inclusive.

Random samples of competitor’s fuel will be taken during the course of the meeting and tested for
conformity with samples taken from this supplier between these dates.

Competitors are reminded that fuel tank and drums should be empty prior to being used for fuel
purchased for use at this meeting. No dumping of fuel will be allowed on site.

17. Judges of Fact - refer to AKA Manual
The Starter, Chief Lap Scorer, Chief Timing officer, Noise Control Marshal, Weigh in Marshal,
Chief Scrutineer, Grid Marshall, and any other judges of fact specified in these suppl
ementary regulations.

18. Transponders. The use of a personal transponder is mandatory

19. Pit crew:
All pit crew will need to have a pit crew pass or wrist band to get onto the IN and OUT grids and
any other areas that require them to be used.

PLEASE NOTE:

No parking of motor vehicles permitted in the pit area.
Cars/trailers incorrectly parked maybe excluded from the meeting
Smoking or welding is not allowed in the pit areas.

Dumping of Fuel is only permitted into Drums provided.

Animals are not allowed.

Riding of scooters or bikes is not permitted.

Camping is not permitted.

A clear visor maybe required for twilight/dull conditions

Background Note:

Article 65 of the International Sporting Code of the FIA, under which all competitions will be
conducted sets out the information that should be included in the Supplementary Regulations.
These Supplementary Regulations are to be read in conjunction with the General Standings
Regulations and Australian Kart Formula for Sprint Racing as laid down in the current AKA
Manual and any addendums to the AKA Manual.

A4l Go Kart Club of Victoria
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GO-KART CLUB OF VICTORIA
SUPPLEMENTARY REGULATIONS
Authority
The meeting will be held under the International Sporting Code of the FIA, the General Karting Regulations of the
AKA and any further addendums and bulletins to the regulations.

Permit Number VKA (office use only)

Name of Event
July Closed Club Day

Organizers
Go Kart Club of Victoria ABN 79 475 049 007

Date and Place of Meeting

Date: July 31, 2011

Venue: 1 Cook Street, Port Melbourne
Racing Direction: Anti Clockwise

Grid capacity: 36 (maximum per class)

Officials of the Meeting

Stewards: Sylvia Stania, Fran Kelsall, Michelle Etherington

Clerk of Course: Paul Stania, Geoff Willison

Starter: Mark Newman, Luca Giacomin, Lucas Burt

Chief Timing Officer:  Anita Lowerson - AKA CMS System

Lap scorers: Verlie Bryer & Stella Pringle

Grid Marshal: Margaret Ulhorn, Susan McDougal,

Race Secretary: Lucas Burt

Technical Inspector/s: Gary Haythorpe

Scrutineer/s: GKCV Members

Scales Marshall: GKCV Members

Flag Marshals: GKCV Lighting System, Rosemary Grace

Classes to Compete
Midgets Rookies Junior Nat Light Junior Nat Heavy
Clubman Light Clubman Heavy Clubman Over 40 Tag Restricted 125 Pro

@ 170kg

Sportsman 125 Light Sportsman 125 Heavy | Rotax Over 40 Junior Clubman
Junior Max

Entry

Entries to: Online or at Registration / Confirmation Point on day of racing
Entry Fee: $45.00 per driver per class - $30.00 for 2nd class
Close of entry: 8.00am sharp

Minimum Entries
The minimum number of entries per class shall be 6 for Junior & Senior classes. There will be NO minimum for
Midget & Rookie classes. Trophies awarded only if the minimum entry numbers are met.

If insufficient entries are received for a class; classes may be cancelled or combined at the discretion of the
Organizers.

Format of Racing

3 heats of racing, which includes 2 heats X 12 laps and final of 14 laps.

Pre-drawn grid for 1st Heat. Reverse grid for 2nd Heat. Highest points from heat 1 & 2 (combined) to grid 1 for
Final.

Place getters in Final are winners on the day i.e. Zero points system. Final only counts.

Point System
Point system shall be 401 less 10% - Points for all Heats and Finals will tally for end of year club championship.

DNS = 0 points, DNF = 0 points

Page 10of2



GO-KART CLUB OF VICTORIA
SUPPLEMENTARY REGULATIONS

Timetable

Gates Open: 6.30 am

Entry Confirmation & Scrutineering : 7.00am — 8.00am (Entries close at 8.00am sharp).
Practice Session: 8.15am

Drivers Briefing: 8.45am

Racing Commences: 9.00am

Presentation: As per rule 1.26 (2011 AKA Manual).

Scrutineering
Scrutineering shall be conducted throughout the race meeting.

Mechanical Breakdown Lane
A mechanical breakdown lane will not be in use.

Blue and Red Double Diagonal Flag
The blue and red double diagonal flag will not be used during this meeting.

Abandonment or Postponement
The organizers reserve the right at their sole discretion to abandon, postpone or cancel any event(s) subject to
Rule 1.25.

Prizes
Trophies for 1st, 2nd and 3rd places only. Trophies will be given but must meet minimum entry requirements.

Insurance
Insurance has been affected for this meeting in accordance with Chapter 3.

Noise Levels
Maximum permissible noise levels shall be in accordance with Chapter 24.The nominated judge of fact for the
measurement of noise levels shall be AWKC Member.

Fuel
Refer — Chapter 22.

Judges of Fact - refer to AKA Manual and Amendments
The Starter, Chief Lap Scorer, Chief Timing officer, Noise Control Marshal, weigh in Marshal, Chief Scrutineer,
Grid Marshall, and any other judges of fact specified in these supplementary regulations.

Transponders
The use of a personal transponder is mandatory.

Pit crew:
All pit crew will need to have a pit crew pass or wrist band to be able to get onto the IN and OUT grids.

Background Note:

Article 65 of the International Sporting Code of the FIA, under which all competitions will be conducted sets out
the information that should be included in the Supplementary Regulations. These Supplementary Regulations are
to be read in conjunction with the General Standings Regulations and Australian Kart Formula for Sprint Racing
as laid down in the current AKA Manual and any addendums to the AKA Manual.

Office use only:
Approved:

Date:

(This section will be deleted once approved)
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